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Abstract 
Traditional media marketing is becoming increasingly impacted by technology. 
Businesses can communicate, share information, and advertise their goods and services 
online. One of the online buying sites is Tokopedia. In Q1 2013, the top three online 
shopping platforms with the greatest growth in demand were Tokopedia, Amazon, and 
eBay. While Lazada and Shoppe, the two most popular online markets that are often 
downloaded on smartphones, have been the kings of online marketplaces, Tokopedia is 
the most commonly used application among Indonesians. This proves that Indonesians 
visit Tokopedia frequently and shop there right now. The purpose of this study is to 
ascertain (1) how digital marketing influences consumers' purchase choices on the 
Tokopedia marketplace. 
 
Kata Kunci: Word of Mouth , Digital Marketing, Service Quality, Decisions Purchase 
Tokopedia 

  

INTRODUCTION 
Process business that is carried out using internet media and technology 

information is here and is known as e-commerce. Businesses now offer space for other 
businesses to promote their products on their websites thanks to e-commerce. As a result, 
a market is created that is today referred to as the marketplace. A recent occurrence is the 
high volume of online purchases, which has spawned severe competition amongst online 
retail booths. Tokopedia became the incorrect option for making an online purchase.  

Among the top three online shopping apps, Tokopedia will have the third-largest 
demand growth in Q1 2013. Tokopedia has surpassed Lazada and Tokopedia, two 
formerly dominating e-commerce platforms, to become the most widely used shopping 
app in Indonesia. The evidence that Tokopedia is currently Indonesia's most popular 
online shopping site. One of Indonesia's fastest-growing marketplaces is Tokopedia. 
Tokopedia also mentions Indonesia's explosive growth over the last seven years. 
Tokopedia, one of the top marketplaces in Southeast Asia and Taiwan, was first founded 
in 2015. Tokopedia committed to offering customers a simple, secure, quick, and enjoyable 
purchasing experience that can be experienced by millions of customers every day.  

 Regency Because they don't have enough options to meet their employees' wants 
for things like apparel, gadgets, and furniture, most employees must purchase these items 
through a marketplace application. A trend is started by coworkers who purchase a 
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certain item, which attracts the curiosity of other colleagues. Additionally, promotions like 
flash sales, free shipping, and cashback encourage more workers to use the Tokopedia 
marketplace to meet their demands. 

 
REVIEW LITERATURE 

Marketing for management is the incorrect sort of management that is required for 
all businesses. This marketing management focuses on increasing consumer awareness of 
items or services. Party Company Must Fully Understand Discourse By Reason Of That 
marketing and related management Amrina (2016) stated this. Management marketing is 
an art and a science that involves selecting the right market target, gaining and keeping 
customers, and growing the number of customers by creating, delivering, and 
communicating greater customer value (Kotler, Philip, & Keller, 2016:30). The buying 
decision process, according to Kotler and Keller (2016), "is a process Where Consumer 
Pass Five Stages, That Is Introduction Problem, Information Search, Alternative 
Evaluation, Purchasing Decisions, and Post-Purchase Behavior, that Begin Long Before 
The Actual Purchase Is Made And Has A Profound Impact Long After That." As stated by 
Chaffey and Chadwick (2016:11), "digital marketing is the application of the Internet and 
related digital technologies in conjunction with traditional communications to achieve 
marketing objectives." In other words, digital marketing is an online application that is 
connected to digital technology and tied to traditional communication in order to achieve 
marketing objectives. When it comes to gaining more knowledge about consumers' 
profiles, behaviors, marks, and levels of loyalty, customized communications and online 
services should be combined according to the needs of each person. When defining 
quality, consider how a product's performance, dependability, ease of use, aesthetics, and 
other qualities are represented. Strategic quality in the age of globalization is described as 
everything that is able to satisfy the demands or expectations of clients. According to 
Atmaja (2013), quality is a dynamic situation that influences products, services, people, 
processes, and the environment that meet or exceed expectations. 

METHODOLOGY STUDY 
Study should be done in accordance with the issue that is described in the 

backdrop. This is field research that was carried out using a quantitative strategy. 
Although this research takes a more quantitative approach, it does the same thing by using 
a qualitative approach to support the findings of a quantitative approach. However, this 
approach is not used in detail; rather, it focuses only on a few issues, such as the 
respondent's extreme answers, such as "strongly disagree," when the majority of the other 
respondents chose "agree." Consumers of Tokopedia at KPP Pratama Pangandaran, 
located at Jalan Raya Pangandaran, Babakan Village, Kec. Parigi, Pangandaran, are the 
focus of this study. contactable via phone at 08 112 112 354. And link online survey 
questionnaire sent via email or Whatsapp number (WA). When the study was carried out 
in January 2023. people being studied This is the collective group of KPP Primary 
Pangandaran customers who make purchases through Tokopedia. 

RESULTS AND DISCUSSION 
Office Service Tax Primary from Batulic was established in accordance with Director 

General Administration Taxation Decision KEP-195/PJ./2008 on November 27, 2008, and it 
began operations on December 12, 2008. 2008. KPP Pratama Pangandaran is a vertical agency 
of the Directorate General of Taxes, reporting directly to the Head of the West Java DGT 
Regional Office, with the primary responsibility of offering advice, service, and inspection 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 450 

regarding income tax, PPN and PPnBM, as well as indirect taxes based on local regulations and 
laws that are in effect in the forestry, mining, and PBB (P3) plantation sectors. 

Characteristics Respondents 

Table 1. Characteristics Respondents 

Characteristics Criteria Amount 
Responde
nts 

Percentag
e 

 
Type Sex 

Man 12 25% 
Woman 63 75% 
Total 82 100% 

 
 

Age 

19–24 Years 16 19% 
25–30 Years 44 51% 
31– 36 Years 10 13% 
37– 42 Years 8 10% 
>43 Years 4 7% 
Total 82 100% 

 
 

Education 

SENIOR 
HIGH 
SCHOOL 

16 19% 

D3 21 29% 
D4/S1 32 40% 
S2 13 12% 
Total 82 100% 

Source: though Data with SPSS 23 

According to the table, there are 63 people with percentage (75%), type Woman. Table 
5.1 indicates that the majority of respondents, who are women, do utilize the online store 
Tokopedia. 

In contrast to male employees, female employees at KPP Pratama Pangandaran prefer 
to spend money. The majority of the workforce is between the ages of 25 and 30. A total of 44 
people have already been hired and put at KPP Primary Pangandaran over the course of four 
to six years. Based on information from the majority of respondents, who use the Tokopedia 
marketplace, the majority of employees have completed their education either through study 
permits or study assignments, and the market is dominated by D3 and S1 education levels. 

Test validity And Reliability 

Utilized test validity For tests conducted thus far, accuracy tools that measure can 
convey the idea of the symptoms or occurrences being recorded. If r count exceeds r table, the 
validity test is considered to be valid. Table R used in the study Where (df) = n-2 = 82-2 = 82, 
this is as significant as 0.2108 (82 respondents with a significance level of 5%). The following 
table shows the validity test results: 

Table 2. Results Test validity 

Indicator Corrected Item-
Total 
Correlation 

r Table Information 

X1.1 0.394 0.2108 Valid 
X1.2 0.343 0.2108 Valid 
X1.3 0.233 0.2108 Valid 
X1.4 0.243 0.2108 Valid 
X1.5 0.272 0.2108 Valid 
X2.1 0.802 0.2108 Valid 
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X2.2 0.804 0.2108 Valid 
X2.3 0.444 0.2108 Valid 
X2.4 0.372 0.2108 Valid 
X2.5 0.209 0.2108 Valid 
X3.1 0.296 0.2108 Valid 
X3.2 0.802 0.2108 Valid 
X3.3 0.802 0.2108 Valid 
X3.4 0.372 0.2108 Valid 
X3.5 0.254 0.2108 Valid 
Y1.1 0.925 0.2108 Valid 
Y1.2 0.752 0.2108 Valid 
Y1.3 0.743 0.2108 Valid 
Y1.4 0.295 0.2108 Valid 

Source: Process Data with SPSS 23 

According to the above table's rcount value for the 19 item statements, which is based 
on a significant test of 0.05, there is a stronger correlation value than rtable, proving the validity 
of the entire grain statement. Test reliability measures how accurately the measuring tool 
captures the concept of the symptom or event being measured. The dependent variable, 
Decision Purchase (Y), and the independent variables, Word of Mouth (X1), Digital marketing 
(X2), and quality Service (X3), which were analyzed using SPSS 23, produced the following 
reliability results: 

Table 2. Results Test Reliability 

Variable Cronbach's Alpha if 
item Deleted 

Cronbach'
s Alpha Informatio

n 
word Of Mouth (X 1 
) 

0.645 0.60 Reliable 

Digital  Marketing 
(X 2 ) 

0.611 0.60 Reliable 

Service Quality  
(X 3 ) 

0.746 0.60 Reliable 

Decision 
Purchase (Y) 

0.611 0.60 Reliable 
Source: Data processing with SPSS 23 

  
 Based on Table 1, it can be seen that each item from every variable—which is dependent 

on the decision to make a purchase—and every variable that is independent, which includes 
word of mouth, digital marketing, and service quality—has higher Cronbach's Alpha scores 
that are higher than the mark limit of 0.60. Decision Purchase (Y), word-of-mouth (X1), digital 
marketing (X2), and quality service (X3) all showed outcomes that could be trusted as tool 
measure factors. 

A. Assumption Classic 
Table 3. Results Assumption Test Classic 

Variable Normality Multicollinearity Heteroscedasticity 
Sig. tolerance VIF Sig. 

Word_Of_Mouth  
0.200 

0.940 1,064 .697 
Digital_Marketin
g 

0.450 2.132 .113 

Service quality 0.468 2.136 .244 
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Source: Data Primary, 2013 
Based on the table, it is known that the data study has avoided testing the 

conventional assumptions of normality, multicollinearity, and heteroscedasticity. 

B. Linear Regression Double 

Table 4. Results Test Regression linear Double 
Variabl

e B std. Error 

Constan
t -1,315 .575 

Word_Of_Mouth .263 093 
Digital_Marketing .282 080 

Service quality .314 .106 
Source: though Data with SPSS 23 

Based on results analysis on table standardized Coefficients on, so equality linear 
regression double as follows: 

KP = 0.263 WOM + 0.282 DM + 0.314 MPA 

1. A positive influence of word-of-mouth on purchase decisions is indicated by a 
word-of-mouth regression coefficient (X 1) = 0.263. When word-of-mouth 
influence is increased by 1 point, it has a 0.263-percentage impact on purchase 
decisions if digital marketing and service quality are assumed to stay constant. 

2. Digital Marketing regression coefficient (X 2) = 0.282 suggests a favorable 
influence of digital variable marketing on purchasing decisions. Every increase 
of 1 point in digital marketing will have an effect on a consumer's decision to 
purchase by 0.282, assuming that word of mouth and quality service are 
constant. 

3. The variable Quality Service has an influence that is favorable to the choice to 
purchase, according to the coefficient regression Quality Service (X 3) = 0.314 
mean. If word-of-mouth and digital marketing are considered to be constant, 
then a quality service rating rise of 1 point will have an impact on a customer's 
decision to buy by 0.314. 

C. Test hypothesis 

Table 5. Results Hypothesis testing 
Variable t count Sig. 

Word_Of_Mouth 2,837 006 

Digital_Marketing 3,516 001 

Service quality 2,964 .004 

Source: though Data with SPSS 23 

The Word of Mouth Variable (X1) has a t count as big 2,837 more big from t table 1988, 
which explains the results above. And significance as big 0.006 more tiny of 0.05, which 
indicates that Word of Mouth only partially positively influences Decision Purchase On 
Marketplaces Tokopedia. With a t count of 3.516, which is higher than the t table's 1.988, and a 
significance level of 0.001 more than 0.05, the variable digital marketing (X2) has a considerable 
impact on purchasing decisions on Tokopedia's marketplaces. Variable Quality Service (X3) has 
2,964 more large from the 1988 t table than big. And significance as big 0.004 more tiny of 0.05, 
which indicates that Service Quality partially influences Tokopedia's decisions. 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 453 

CONCLUSION 
Based on the research and discussion's findings, it can be said that Digital Marketing 

and Service Quality greatly influence the buying behavior of Tokopedia users at KPP Pratama 
Pangandaran. The findings of this study suggest that there is a growing chance for employees 
to make purchasing decisions as a result of the adoption of digital marketing and service 
quality. 

References : 
Alfiah, A., Suhendar, A., & Yusuf, M. (2023). Pengaruh Kualitas Produk, Citra Merek dan 

Harga terhadap Keputusan Pembelian Vinyl Flooring Merek Taco di CV 
Indosanjaya Kota Bandung. SEIKO: Journal of Management & Business, 6(1), 492-503. 

Apriatni Endang Prihatin. (2020). Pengaruh Kualitas Pelayanan, Harga, dan Word Of 
Mouth Terhadap Keputusan Pembelian Produk Pada Konsumen Natasha Skincare 
Candibaru Semarang. 34–39. 

Arta, D. N. C., Leuhery, F., Abubakar, H., Yusuf, M., & Cakranegara, P. A. (2023). 
Literature Review: Analisis Hubungan Antara Pelatihan dan Kinerja Karyawan di 
Sebuah Perusahaan. Management Studies and Entrepreneurship Journal (MSEJ), 4(1), 
162-168. 

Atmaja, D. S., Zaroni, A. N., & Yusuf, M. (2023). Actualization Of Performance 
Management Models For The Development Of Human Resources Quality, Economic 
Potential, And Financial Governance Policy In Indonesia Ministry Of 
Education. Multicultural Education, 9(01), 1-15. 

Atra, D. N. C., Yeti, Y., Rahayu, B., & Yusuf, M. (2022). EFFECT OF COMPETENCE AND 
COMPENSATION ON EMPLOYEE PERFORMANCE. Journal of Innovation Research 
and Knowledge, 2(6), 2477-2482 

Arif., M. (2021). Pengaruh Social Media Marketing, Electronic Word Of Mouth (EWOM) 
Dan lifestyle Terhadap Keputusan Pembelian Online. SiNTESa Seminar Nasional 
Teknologi Edukasi Sosial Dan Humaniora, 1(1), 111–113.  

Aulinawan, A., Setiadi, I. K., & Nobelson. (2020). Pengaruh Gaya Hidup, Word of Mouth, 
Dan Kualitas Layanan Terhadap Keputusan Pembelian Pada Pegipegi. Business 
Management, Economic, and Accounting National Seminar, 2(1), 1059–1076. 

Baidun, A., Prananta, R., Harahap, M. A. K., & Yusuf, M. (2022). Effect Of Customer 
Satisfaction, Marketing Mix, And Price In Astana Anyar Market Bandung. Al-Kharaj: 
Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women 
Entrepreneurs in Small and Medium Enterprises in Indonesia–Food & Beverage 
Sector. Enrichment: Journal of Management, 12(5), 3873-3881. 

Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women 
Entrepreneurs in Small and Medium Enterprises in Indonesia–Food & Beverage 
Sector. Enrichment: Journal of Management, 12(5), 3873-3881. 

Cakranegara, P. A., Kurniadi, W., Sampe, F., Pangemanan, J., & Yusuf, M. (2022). The 
Impact Of Goods Product Pricing Strategies On Consumer Purchasing Power: A Review Of 
The Literature. Jurnal Ekonomi, 11(03), 1115-1120.Journal of Islamic Economic and 
Business, 4(2) 

Choirul Anam. (2021. Pengaruh EWOM, Kualitas Pelayanan dan Fasilitas Terhadap 
Keputusan Pembelian Jasa. 19–13. 

Dacholfany, M. I., Khataybeh, A. M., Lewaherilla, N. C., Yusuf, M., Sihombing, H. B. M., 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 454 

& Chang, M. L. (2022). APPLICATION OF THE BALANCED SCORE CARD 
CONCEPT AS A HUMAN RESOURCE PERFORMANCE MEASUREMENT TOOL 
AT THE MINISTRY OF HIGHER EDUCATION IN 
INDONESIA. MULTICULTURAL EDUCATION, 8(04), 1-13 

Ernayani, R., Fauzan, R., Yusuf, M., & Tahirs, J. P. (2022). The Influence of Sales And 
Operational Costs on Net Income in Cirebon Printing Companies. Al-Kharaj: Journal 
of Islamic Economic and Business, 4(2). 

Fachrurazi, F., Zarkasi, Z., Maulida, S., Hanis, R., & Yusuf, M. (2022). INGCREASING 
MICRO SMALL MEDIUM ENTEPRISES ACTIVITY ENTREPRENEURIAL 
CAPACITY IN THE FIELD OF DIGITAL MARKETING. Jurnal Ekonomi, 11(03), 1653-
1660. 

Fadila, A., Bulan, T. P. L., & Amilia, S. (2021). Pengaruh Kepercayaan, Electronic Of Mouth 
Dan Kualitas Pelayanan Terhadap Keputusan Online Pada Tokopedia di Pangkalan 
Brandan. JIM Manajemen: Manajerial Terapan, 1(1), 19–26. 

Fasiha, F., Yusuf, M., Sihombing, H. B. M., Mujahidin, M., & Chenini, R. (2022). The Effect 
of Product Quality and Service Quality on Consumer Loyalty at Palopo 
Minimarkets. Ikonomika: Jurnal Ekonomi dan Bisnis Islam, 7(2), 177-192. 

Gede Wisnu Saputra. (2020). Pengaruh Digital Marketing, Word Of Mouth dan Kualitas 
Pelayanan Terhadap Keputusan Pembelian, 11–20. 

Hanis, R., & Yusuf, M. (2022, December). Applying A Swot Analysis Approach To A 
Sharia Marketing Perspective At Alunicorn Shops In Bandung. In Proceeding of The 
International Conference on Economics and Business (Vol. 1, No. 2, pp. 653-670). 

Haribowo, R., Moridu, I., Rafid, M., Kamar, K., & Yusuf, M. (2022). COMPARATIVE 
ANALYSIS OF INDONESIAN HOUSEHOLD CONSUMPTION EXPENDITURE 
2018-2021. Journal of Innovation Research and Knowledge, 2(6), 2497-2504. 

Herawati, H. (2020). Pengaruh Kualitas Pelayanan dan Word of Mouth Terhadap 
Keputusan Pembelian. Paper Knowledge . Toward a Media History of Documents, 
3(April), 49–58. 

Herdiyanti, H., Arta, D. N. C., Yusuf, M., Sutrisno, S., & Suyatno, A. (2022). Pengaruh 
Penerapan Sistem Keadilan Distributif dan Keadilan Interaksinonal terhadap 
Kepuasan Kerja Pegawai Perusahaan: Literature Review. Jurnal Mirai 
Management, 7(2), 523-530. 

Heryadi, D. Y., Fachrurazi, F., Nurcholifah, I., & Yusuf, M. (2023). During the Covid-19 
Pandemic, Marketing Strategy Analysis for Crispy MSMEs" MA ICIH". Jurnal 
Publikasi Ilmu Manajemen, 2(1), 184-201. 

Ilham, I., Widjaja, W., Sutaguna, I. N. T., Rukmana, A. Y., & Yusuf, M. (2023). Digital 
Marketing's Effect On Purchase Decisions Through Customer 
Satisfaction. CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 3(2), 185-202. 

Ismunandar, I., Andriani, N. Y., Hanis, R., Hamzah, R., & Yusuf, M. (2023). GRAND 
PREANGER BANDUNG EFFECTIVE MARKETING COMMUNICATION 
STRATEGY IN THE STAYCATION PROGRAM. Jurnal Ekonomi, 12(01), 48-53. 

Istikomah, I., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and Financial 
Capabilities in Improving Sharia Stock Investment. Journal of Applied Management and 
Business Administration, 1(1), 21-27 

Ivan Sindunata. (2020). Pengaruh E-WOM Terhadap Keputusan Pembelian DI agoda.com. 
39-48. 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 455 

Kaharuddin, K., & Yusuf, M. (2022, December). The Impact of Liquidity Risk Optimization 
on the Stability of Islamic Commercial Banks in Indonesia. In Proceeding of The 
International Conference on Economics and Business (Vol. 1, No. 2, pp. 671-688). 

Kurhayadi, K., Rosadi, B., Yusuf, M., Saepudin, A., & Asmala, T. (2022). The Effect of 
Company Reputation and Customer Experience on Customer Loyal Behavior 
Citylink Indonesia. Riwayat: Educational Journal of History and Humanities, 5(2), 381-
385. 

Kurhayadi, K., Yusuf, M., Masrifah, S., Rincani, E. D., & Fauzi, M. (2022). ANALYSIS OF 
BUMDESA COMPETITIVENESS STRATEGY THROUGH THE UTILIZATION OF 
TOURISM OBJECTS TO IMPROVE COMMUNITY WELFARE. LITERACY: 
International Scientific Journals of Social, Education, Humanities, 1(3), 157-171. 

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In 
Tokopedia Applications, The Effect Of Electronic Word Of Mouth And Digital 
Payment On Buying Intention. 

Mahendra, K. A., Pertama, I. G. A. W., & Idawati, I. A. A. (2013). Pengaruh harga, word of 
mouth dan kualitas pelayanan terhadap keputusan pembelian produk pada cv. lagas 
jaya badung. Warmadewa Management and Business Journal (WMBJ), 4, 103–111. 

Mujahidin, M., Yusuf, M., Ardianto, R., Sutaguna, I. N. T., & Sampe, F. (2022). The Effect 
of Relationship Marketing and Relationship Quality on Customer Loyalty (Bank 
Muamalat Indonesia). Technium Social Sciences Journal, 38, 312-323. 

Norvadewi, N., Sampe, F., Ardianto, R., & Yusuf, M. (2023). The Impact Of Brand Image 
And Prıce Onlıne Product Purchase Decısıons At Shopee. Asian Journal of 
Management, Entrepreneurship and Social Science, 3(01), 336-351. 

Nugroho, A. P., Norvadewi, N., Wulansari, M., Akbarina, F., & Yusuf, M. (2023). DIGITAL 
ENTREPRENEURSHIP STRATEGY IN ONLINE BUSINESS COMPANIES IN WEST 
JAVA. Transformasi: Journal of Economics and Business Management, 3(2), 01-12. 

Nurfauzi, Y., Taime, H., Hanafiah, H., Yusuf, M., & Asir, M. (2023). Literature Review: 
Analisis Faktor yang Mempengaruhi Keputusan Pembelian, Kualitas Produk dan 
Harga Kompetitif. Management Studies and Entrepreneurship Journal (MSEJ), 4(1), 183-
188. 

Pandiangan, S. M. T., Octiva, C. S., Yusuf, M., Suryani, S., & Sesario, R. (2022). THE ROLE 
OF DIGITAL MARKETING IN INCREASING SALES TURNOVER FOR MICRO, 
SMALL, AND MEDIUM ENTERPRISES. Jurnal Pengabdian Mandiri, 1(12), 2601-2606. 

Pudjowati, J., Cakranegara, P. A., Pesik, I. M., Yusuf, M., & Sutaguna, I. N. T. (2021). The 
Influence Of Employee Competence And Leadership On The Organizational 
Commitment Of Perumda Pasar Juara Employees. Jurnal Darma Agung, 30(2), 606-
613 

Purnawan, (2021). P Pengaruh Word of Mouth dan Kualitas Pelayanan Terhadap 
Keputusan Penggunaan Jasa Gojek Di Kota Denpasar. 43-51. 

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME (WFH) 
POLICIES ARE BEING IMPLEMENTED AT THE BANDUNG CITY PUBLIC 
WORKS DEPARTMENT. Journal of Research and Development on Public Policy, 1(1), 42-
50. 

Saepudin, A., & Yusuf, M. (2022). THE EFFECTIVENESS OF VILLAGE FUND POLICY 
ON INFRASTRUCTURE DEVELOPMENT. LITERACY: International Scientific 
Journals of Social, Education, Humanities, 1(3), 172-180. 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 456 

Sampe, F., Haryono, A., Pakiding, D. L., Norvadewi, N., & Yusuf, M. Y. (2022). Analysis 
Of Typical Capabilities And Entrepreneurial Orientation Against Competitive 
Advantage In Bandung Traditional Foods Msmes. 

Saputro, R. H., Anggoro, T., Muslim, S., Wardani, I. U., Fatmawati, E., Yusuf, M., ... & 
Yusuf, M. A. (2023). Gaining Millenial and Generation Z Vote: Social Media 
Optimization by Islamic Political Parties. resmilitaris, 13(1), 323-336. 

Sedarmayanti, P. (2007). Manajemen Sumber Daya Manusia. Jakarta: PT. Bumi Aksara. 

Siregar, A. P., Nofirman, N., Yusuf, M., Jayanto, I., & Rahayu, S. (2022). The Influence of 
Taste and Price on Consumer Satisfaction. Quantitative Economics and Management 
Studies, 3(6), 998-1007. 

Siregar, N., Nursyamsi, S. E., Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023). DIGITAL 
MARKETING TO E-COMMERCE CUSTOMERS. Journal of Management and Creative 
Business, 1(2), 182-198. 

Soukotta, A., Sampe, F., Putri, P. A. N., Cakranegara, P. A., & Yusuf, M. (2022). 
FINANCIAL LITERACY AND SAVINGS BEHAVIOR FEMALE ENTREPRENEURS 
IN KIARACONDONG MARKET, BANDUNG CITY. Jurnal Darma Agung, 30(2), 652-
662. 

Soukotta, A., Yusuf, M., Zarkasi, Z., & Efendi, E. (2023). Corporate Actions, Earning 
Volatility, And Exchange Rate Influence On Stock Price Stability. Inisiatif: Jurnal 
Ekonomi, Akuntansi dan Manajemen, 2(2), 197-214. 

Sucipto, B., Yusuf, M., & Mulyati, Y. (2022). Performance, Macro Economic Factors, And 
Company Characteristics In Indonesia Consumer Goods Company. Riwayat: 
Educational Journal of History and Humanities, 5(2), 392-398. 

Sudirjo, F., Lotte, L. N. A., Sutaguna, I. N. T., Risdwiyanto, A., & Yusuf, M. (2023). THE 
INFLUENCE OF GENERATION Z CONSUMER BEHAVIOR ON PURCHASE 
MOTIVATION IN E-COMMERCE SHOPPE. Profit: Jurnal Manajemen, Bisnis dan 
Akuntansi, 2(2), 110-126. 

Sudirjo, F., Ratnawati, R., Hadiyati, R., Sutaguna, I. N. T., & Yusuf, M. (2023). THE 
INFLUENCE OF ONLINE CUSTOMER REVIEWS AND E-SERVICE QUALITY ON 
BUYING DECISIONS IN ELECTRONIC COMMERCE. Journal of Management and 
Creative Business, 1(2), 156-181. 

Sudirjo, F., Sutaguna, I. N. T., Silaningsih, E., Akbarina, F., & Yusuf, M. (2023). THE 
INFLUENCE OF SOCIAL MEDIA MARKETING AND BRAND AWARENESS ON 
CAFE YUMA BANDUNG PURCHASE DECISIONS. Inisiatif: Jurnal Ekonomi, 
Akuntansi dan Manajemen, 2(3), 27-36. 

Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023). Hanan Catering's Instagram promotions, 
pricing, and menu variety influence consumer purchasing decisions in 
Bandung. International Journal of Economics and Management Research, 2(1), 76-87. 

Sutaguna, I. N. T., Sampe, F., Dima, A. F., Pakiding, D. L., & Yusuf, M. (2022). 
Compensation and Work Discipline's Effects on Employee Achievement at Perumda 
Pasar Juara. YUME: Journal of Management, 5(3), 408-428. 

Sutaguna, I. N. T., Yusuf, M., Ardianto, R., & Wartono, P. (2023). The Effect Of 
Competence, Work Experience, Work Environment, And Work Discipline On 
Employee Performance. Asian Journal of Management, Entrepreneurship and Social 
Science, 3(01), 367-381. 

Sutrisno, S., Herdiyanti, H., Asir, M., Yusuf, M., & Ardianto, R. (2022). Dampak 



Tokopedia Marketplace, The Effect Of Digital Marketing And Service …. 
 
 

  Jurnal Mirai Management, 8(1), 2023 | 457 

Kompensasi, motivasi dan Kepuasan Kerja Terhadap Kinerja Karyawan di 
Perusahaan: Review Literature. Management Studies and Entrepreneurship Journal 
(MSEJ), 3(6), 3476-3482. 

Sutrisno, S., Panggalo, L., Asir, M., Yusuf, M., & Cakranegara, P. A. (2023). Literature 
Review: Mitigasi Resiko dan Prosedur Penyelamatan pada Sistem Perkreditan 
Rakyat. COSTING: Journal of Economic, Business and Accounting, 6(2), 1154-11 

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2022). PRODUCT QUALITY AND 
PRICING INFLUENCE ON THE BRAND REPUTATION OF LOCO COFFEE FAST 
FOOD PRODUCTS. Jurnal Darma Agung, 30(2), 541-548 

Yusuf, M., Fitriyani, Z. A., Abdilah, A., Ardianto, R., & Suhendar, A. (2022). The Impact 
Of Using Tokopedia On Profitability And Consumer Service. Jurnal Darma 
Agung, 30(2), 559-573. 

Yusuf, M., Haryono, A., Hafid, H., Salim, N. A., & Efendi, M. (2022). Analysis Of 
Competence, Leadership Style, And Compensation In The Bandung City Pasar 
Bermartabat. Jurnal Darma Agung, 30(1), 524-2. 

Yusuf, M., & Matiin, N. (2022). ANALYSIS OF THE EFFECT OF THE MARKETING MIX 
ON PURCHASING DECISIONS. International Journal of Economics and Management 
Research, 1(3), 177-182. 

Yusuf, M., Saiyed, R., & Sahala, J. (2022, December). Swot Analysis in Making Relationship 
Marketing Program. In Proceeding of The International Conference on Economics and 
Business (Vol. 1, No. 2, pp. 573-588). 

Yusuf, M., Sutrisno, S., Putri, P. A. N., Asir, M., & Cakranegara, P. A. (2022). Prospek 
Penggunaan E-Commerce Terhadap Profitabilitas Dan Kemudahan Pelayanan 
Konsumen: Literature Review. Jurnal Darma Agung, 30(1), 786-801. 

 

 

 

 
 

 


	Jurnal Mirai Management
	Tokopedia Marketplace, The Effect Of Digital Marketing And Service Quality On Purchase Decisions
	Abstract

	INTRODUCTION
	METHODOLOGY STUDY
	RESULTS AND DISCUSSION
	Office Service Tax Primary from Batulic was established in accordance with Director General Administration Taxation Decision KEP-195/PJ./2008 on November 27, 2008, and it began operations on December 12, 2008. 2008. KPP Pratama Pangandaran is a vertic...
	Characteristics Respondents
	Table 1. Characteristics Respondents
	Source: though Data with SPSS 23
	According to the table, there are 63 people with percentage (75%), type Woman. Table 5.1 indicates that the majority of respondents, who are women, do utilize the online store Tokopedia.
	In contrast to male employees, female employees at KPP Pratama Pangandaran prefer to spend money. The majority of the workforce is between the ages of 25 and 30. A total of 44 people have already been hired and put at KPP Primary Pangandaran over the ...
	Test validity And Reliability
	Utilized test validity For tests conducted thus far, accuracy tools that measure can convey the idea of the symptoms or occurrences being recorded. If r count exceeds r table, the validity test is considered to be valid. Table R used in the study Wher...
	According to the above table's rcount value for the 19 item statements, which is based on a significant test of 0.05, there is a stronger correlation value than rtable, proving the validity of the entire grain statement. Test reliability measures how ...
	Table 2. Results Test Reliability
	CONCLUSION

