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Abstract

In this study, the influence of e-commerce adoption on SMEs in Banggai Regency during the
new normal era of Covid-19 was examined. Implementing online shopping, having a strong
financial foundation, and maintaining business continuity are the research variables. In the
research method, quantitative research is employed, and the reliability of the data, the
coefficient of determination, the traditional hypothesis, and the hypothesis are all tested.
Implementing the sampling strategy of purposive sampling. 101 participants made up the
research sample. The study's findings indicate that financial literacy and e-commerce adoption
both significantly improve business continuity. Because the financial literacy of MSME actors
significantly affects the sustainability of their firms, the study's findings may have
consequences for the government, actors, and potential MSME players.
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INTRODUCTION
One of the driving factors of economic growth in Indonesia is the local economic sector
driven by entrepreneurs, especially small and medium-sized enterprises. (UMKM).
Small and medium-sized enterprises (SMEs) can play a role in driving the economy of
a country. (Carter, & Evans, 2010). However, the competition and business
development among UMKM today is felt increasingly tight and fast not only in
Jabodetabek, but also in some of the capital districts of the province among them is the
Banggai district, so requiring UMKM perpetrators to be able to use the resources that
exist with the secretive possible so that the work carried out must still exist and have
an effective level of sustainability.
Here are the criteria of business that are included in small and medium-sized
enterprises that have been regulated in the law No. 20 in 2008.

Table of 1. Classification of UMKM criteria based on asset and turnover per year

L. Criteria
No ription
Assets Turnover
1 Micro business Maximum 70 Million Maximum 450
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Million

2 Small business >70 million - 700 >450 million- 3,5
million billion

3 Medium Business 700 million -12 billion 3,5 billion - 65
billion

From the development side, UMKM often has barriers or obstacles. This is due to
various conventional problems that cannot be solved comprehensively (closed loop
problems), such as SDM capacity problems, ownership, financing, marketing and
various other problems related to business management, so that UMKM is difficult to
compete with large companies. (Abor dan Quartey, 2010).

This research focuses on the sustainability of small and medium-sized enterprises in
the new normal era of covid-19 pandemic in Banggai district. Between business
survival and profitability are two things that have a very close relationship, so it is
necessary to carry out further research on the rate of profitability of small and medium-
sized enterprises new normal pandemic covid-19 in Banggai district. The Covid 19
pandemic has spread all over the world, including Indonesia. Banggai district is one
of the districts in Indonesia that also feels the impact of Pandemi Covid 19 this. For
that, it is necessary to hold further research. This research will be carried out in the
form of a survey so that the results of the research can be expected to be a
recommendation for the sustainability of the Small and Medium-sized Micro-
Enterprise Operators in Banggai. The research plan can be seen on the following road
map:

Road Map Research
( \
Subjects
UMKM Output
\. J
Recommendations for
r \ Sustainable Efforts
Introduction to .
) Objects
Micro-
Introduction Of Effort
\_ J
é Method A ( Next Research Plan
Small and medium-sized
L Survey y enterprise profitability rate
New Normal Covid-19
\ pandemic in Makasar City )
RESEACH METHOD

This study uses quantitative methods by testing hypotheses that would explain
the phenomenon forming the relationship between variables.
A. Population and Samples
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The population in this study is the UMKM in Bualemo district of Banggai, Based
on the sample determination criteria there are 101 UMKM that meet the criteria so
that the samples used in this research are as many as 101 respondents.

B. Methods of Data Collection

Data collection is done using a questionnaire. The data collection is carried out by
sharing the questionnaire to UMKM perpetrators online throughout the Bualemo
district of Banggai. The results of the questionnaire are tested for validity and
reliability, as well as a classic assumption test.

C. Method of Hypothesis Testing

The data analysis method used in this study is double regression analysis, and
moderation regression analyses with the approach of absolute differential
interactions.

Ku = a +BIECHB2LK+e....ccovinciicnines

where :

A = constant = constant

Bl = e-commerce implementation regression coefficient 2 = financial
literacy regression

IEC = e-commerce implementation variable LK = financial literacy
variable

E = error term, that is, the rate of error in the research.

RESULT AND DISCUSSION
A. The research instrument

Research tools are the media in data collection. A questionnaire is reliable if the
answer is consistent when the same question is asked at different times. To test the
quality of the data obtained from the application of the instrument, then treated
validity test, and reliability test with the following explanation:

. Determination Coefficient Test

The model test performed to see whether a regression model is fit or not is
performed using a determination coefficient. The determination coefficient is used
to look at the ability of independent variables in describing dependent variables,
where the Adjusted R Square value that approaches one then the independent
variable provides almost all the information needed to predict variation of
dependant variables. The results of the determination coefficient between e-
commerce impelmentation and financial literacy against the sustainability of
UMKM can be seen in the following table.

Table 3.1 Determination Coefficient Test

Model R Square adjusted R std. Error of the
Square Estimates
1 6122 ,375 ,360 2,700

Processed Data, SPPSS 2023

From the results of the analysis using the SPSS 24 program, it can be seen
that the coefficient of determination of Adjusted R Square is 0.410. The
magnitude of the coefficient of determination is equal to 41 %, which means that
the variables of implementation, e-commerce and financial literacy can affect
the sustainability of micro, small and medium enterprises, while the remaining
58% is influenced by other variables outside this study.
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b. Multicollinearity Test
This multicollinearity test is needed to test the regression model, it is
found that there is a correlation between the independent variables. A good
regression model is that there is no correlation between the independent
variables or the occurrence of multicollinearity.
Table 3.2 Multiconerity Test Results

Variable tolerance VIF Information
e-implementation .770 1,299 Free from Multicollinearity
commerce
Literacy 770 1,299 Free from Multicollinearity
finance

Source: Data processed by SPSS, 2023

From the results of the analysis using the SPSS 24 program, it can be seen
that the coefficient of determination of Adjusted R Square is 0.410. The
magnitude of the coefficient of determination is equal to 41 %, which means that
the variables of implementation, e-commerce and financial literacy can affect
the sustainability of micro, small and medium enterprises, while the remaining
58% is influenced by other variables outside this study.

c. Multicollinearity Test
This multicollinearity test is needed to test the regression model, it is
found that there is a correlation between the independent variables. A good
regression model is that there is no correlation between the independent
variables or the occurrence of multicollinearity.
Table 3.3 Multiconerity Test Results

Variable tolerance VIF Information
e-implementation .770 1,299 Free from Multicollinearity
commerce
Literacy 770 1,299 Free from Multicollinearity
finance

Source: Data processed by SPSS, 2023

One way to detect whether there is a multicollinearity problem is to look at
the VIF if the VIF value is less than 10 and the Tolerance value is above 0.10, then
there are no symptoms of multicollinearity and vice versa. Based on the test results
shown, the tolerance value of the independent variable is not less than 10% or 0.1
and the Variance Inflation Factor (VIF) value. Everything is less than 10 which
means there is no multicollinearity between the independent variables. Table 4.2
gives all VIF values below 10 or tolerance values above 0.1. This means that there
are no symptoms of multicollinearity in this study.

d. Multiple Regression Analysis
The regression equation can be seen from the table of Coefficient test
results based on the output of SPSS version 24 for the two variables, namely e-
commerce implementation and financial literacy, shown in table 4.3 below:
Table 3.4 Multiple Analysis Test Results
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Model Unstandardized standardized t Sig.
Coefficients
B std. Error Beta
s

20207 2,579 7,836 .000
1 (Constant) 324 054 560 6013 000
Implementati
on
E-commerce 037 031 112 1,206 000
Literacy

e. Testing the hypothesis (Uji t)

The t-test was carried out to find out the impact of the variable implementation of
e-commerce, and financial literacy on the sustainability of a UMKM enterprise in a
partial way. (Sendiri-sendiri). The t test is done by comparing the value of its
significance. If the significance value is <0.05, the effect is said to be significant, and
if the value of significance is >0,05, it is said that the impact is not significant. Based
on Table 4.3, it appears for e-commerce implementation (IEC) to be less than a
significance value of 0,000 < a 0,05. So the variable Implementation of E-commerce
has a significant positive impact on the continuity of UMKM (KU) business
partially. Significant value of the variable Financial Literacy (LK) 0,000 < a 0,05.
Thus, financial literacy variables have a positive and significant influence on the
partial sustainability of UMKM (KU).
B. Discussion

E-commerce that is implemented by micro, small and medium enterprises
is expected to be able to continue their business even in the midst of the Covid-19
pandemic, especially in the new normal era of the Covid-19 pandemic as it is today
which has resulted in government policies to limit people's mobility starting from
the PSBB ( Large-Scale Social Restrictions) to PPKM (Restrictions on the Movement
of Community Activities) which reach levels, so that the implementation of e-
commerce and financial literacy owned by MSME actors can continue to run their
business resulting in business performance that does not drop too much and of
course it is expected to continue can create the continuity of the business of MSME
actors in Banggai Regency.

CONCLUSION
This study has limitations, namely only examining the variables of e-commerce
implementation on business continuity. By only using the population of MSME
actors in Bualemo District, Banggai Regency, for further research this research can be
developed by examining other variables such as customer service, use of accounting
information and so on which can affect business continuity, as well as using broader
population data.

346 | SEIKO : Journal of Management & Business, 6(2), 2023



The Function of E-Commerce in Banggai Regency's Micro, Small, and Medium Enterprises...

References

Abor, J., and P. Quartey. 2010. Issues in SME development in Ghana and South
Africa.International Research Journal of Finance and Economics. 39(6). 219-227.
Research Journal of Finance and Economics. 39(6). 219-227.

Afrinawati. 2018. The effect of E-Commerce on increasing the income of micro,
small and medium enterprises in Padang Regency. JEBI (Journal of Islamic
Economics and Business) - Volume 3, Number 2, July - December

Agustina, R., Yusuf, M., Sutiyan, O. S. J., Ardianto, R., & Norvadewi, N. (2022).
Employee Performance Mediated Quality Of Work Life Relationship Satisfaction
On The Job And Organizational Commitment. Jurnal Darma Agung, 30(2), 589-
605.

Baidun, A., Prananta, R., Harahap, M. A. K., & Yusuf, M. (2022). Effect Of Customer
Satisfaction, Marketing Mix, And Price In Astana Anyar Market Bandung. Al-
Kharaj: Journal of Islamic Economic and Business, 4(2).

Carter, S., & Jones-Evans, D. 2010. Enterprise and Small Business. Harlow. FT
Prentice-Hal Cole, S., Sampson, T., and B. Zia. 2010. Prices or knowledge?
what drives demand for financial services in emerging markets?.
harvardsBusiness School Working Papers. 09-117.

Herawati, A. F., Yusuf, M., Cakranegara, P. A., Sampe, F., & Haryono, A. (2022). Social
Media Marketing In The Promotion Of Incubator Business Programs. Jurnal
Darma Agung, 30(2), 623-633.

Heryadi, D. Y., Fachrurazi, F., Nurcholifah, I., & Yusuf, M. (2023). During the Covid-
19 Pandemic, Marketing Strategy Analysis for Crispy MSMEs" MA ICIH". Jurnal
Publikasi Imu Manajemen, 2(1), 184-201.

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In
Tokopedia Applications, The Effect Of Electronic Word Of Mouth And Digital
Payment On Buying Intention.

Kurhayadi, K., Rosadji, B., Yusuf, M., Saepudin, A., & Asmala, T. (2022). The Effect of
Company Reputation and Customer Experience on Customer Loyal Behavior
Citylink Indonesia. Riwayat: Educational Journal of History and Humanities,
5(2), 381-385.

Laudon, KC, & Traver, CG 2013. E-Commerce 2014: Business, Technology, Society.
Tenth Edition. Prentice-Hall, Inc

Lee, In. 2014. Trends in E-Business, E-Services, E-Commerce: Impact of
Technology on Goods, Services, and Business Transactions. IGI Global

Li, Y, & Yang, R. 2014. New Business Model for Companies to Win the
Competition. American Journal of Industrial and Business Management. Vol
4. Pp. 190-198.

Lusardi, A. 2012. Numeracy, financial literacy, and financial decision-making (No.
w17821).

National Bureau of Economic Research.

Lusimbo, NE, & Muturi, W. 2015. Financial Literacy and The Growth of Small
Enterprises in Kenya: A Case of Kakamega Central Sub-Country, Kenya.
International Journal of Economics, Commerce and Management, 828-845

Masitoh and Widayanti. 2015. The Effect of Socialization, Level of Understanding,
Motivation, Personality on the Implementation of SAK-ETAP in Kampoeng
Batik Laweyan Solo, Journal of Paradigma UNIBA.

Muliaman. 2016. Press Release: OJK and OECD/INFE Empower MSMEs through

SEIKO : Journal of Management & Business, 6(2), 2023 | 347



The Function of E-Commerce in Banggai Regency's Micro, Small, and Medium Enterprises...

Financial Literacy and Inclusion”, SP38/DKNS/OJK/5/2016, 2 May 2016.

Niken, Handayani. 2017. Social Capital and Business Continuity (Qualitative
Descriptive Study Concerning the Relationship between Social Capital and
Business Continuity of Batik Entrepreneurs in Kauman Village, Kauman
Village, Pasar Kliwon District, Surakarta). Surakarta: UNS

Nurbayani., Muliana., Gafur. 2019. The Role of Lending on Business Performance
Through Understanding of Accounting in MSME Actors in Banggai Regency.
SEIKO : Journal of Management & Business, 3(1), 73 - 82

Pudjowati, J., Cakranegara, P. A., Pesik, I. M., Yusuf, M., & Sutaguna, I. N. T. (2021).
The Influence Of Employee Competence And Leadership On The Organizational
Commitment Of Perumda Pasar Juara Employees. Jurnal Darma Agung, 30(2),
606-613.

Razali, G., Nikmah, M., Sutaguna, I. N. T., Putri, P. A. N., & Yusuf, M. (2023). The
Influence Of Viral Marketing And Social Media Marketing On Instagram Adds
Purchase Decisions. CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 3(2),
75-86.

Saputra, Wisnu Rangga, 2019. The Influence of Organizational Culture, Work
Environment, and Organizational Commitment on Employee Performance at PT.
Terminal

Sampe, F., Cakranegara, P. A., Yusuf, M., Rahayu, M., & Nasution, R. A. (2022).
EMPLOYEE PERFORMANCE AND HUMAN RESOURCE PROTECTION.
Jurnal Ekonomi, 11(03), 1045-1049.

Sampe, F., Yusuf, M., Pakiding, D. L., Haryono, A., & Sutrisno, S. (2022). Application
Of Digital Marketing In Maintaining Msmes During The Covid-19 PandemiC.
Jurnal Darma Agung, 30(2), 663-676.

Salim, N. A., Sutrisno, S., Maango, H., Yusuf, M., & Haryono, A. (2022). Employee
Performance And The Effects Of Training And The Workplace. Jurnal Darma
Agung, 30(2), 549-558.

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME
(WFH) POLICIES ARE BEING IMPLEMENTED AT THE BANDUNG CITY
PUBLIC WORKS DEPARTMENT. Journal of Research and Development on
Public Policy, 1(1), 42-50.

Schneider, G. 2012. Electronic Commerce. Tenth Edition. Cengage Learning

Sugiyono. 2018. Quantitative, Qualitative and R&D Research Methods. Bandung:
Alphabet, CV.Terzi, N. 2011. The Impact of E-commerce on International Trade
and Employment. Social andBehavior Sciences, 24: 745-753.

Wowling, S. A.S., Yusuf, M., Gampu, S., & Sahala, J. (2022). PRODUCT QUALITY AND
PRICING INFLUENCE ON THE BRAND REPUTATION OF LOCO COFFEE
FAST FOOD PRODUCTS. Jurnal Darma Agung, 30(2), 541-548.

Yusuf, M., Haryono, A., Hafid, H., Salim, N. A., & Efendi, M. (2022). Analysis Of
Competence, Leadership Style, And Compensation In The Bandung City Pasar
Bermartabat. Jurnal Darma Agung, 30(1), 524-2.

Yusuf, M., Fitria, H., & Mulyadi, M. (2020). The Influence of Teacher’s Supervision and
Professionalism on Teacher’s Performance. Journal of Social Work and Science
Education, 1(3), 234-240.

Yusuf, M., & Matiin, N. (2022). ANALYSIS OF THE EFFECT OF THE MARKETING
MIX ON PURCHASING DECISIONS. International Journal of Economics and
Management Research, 1(3), 177-182

348 | SEIKO : Journal of Management & Business, 6(2), 2023



	b. Multicollinearity Test
	c. Multicollinearity Test
	d. Multiple Regression Analysis

