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Abstract

This research explores the integration of the creative economy into sustainable national
development, focusing on its potential and challenges. The study highlights key sectors such
as design, digital technology, tourism, and the arts, which contribute to economic growth,
innovation, and cultural sustainability. However, it also identifies significant obstacles,
including inadequate policy support, unequal access to markets, and the need for a skilled
workforce. Through qualitative methods, including in-depth interviews and policy document
analysis, the research examines the role of government in fostering a thriving creative
economy. Case studies from countries like Sweden and Finland, which have successfully
integrated creative industries into their development plans, provide valuable insights. The
findings suggest that comprehensive policy frameworks, investment in education and
innovation, and enhanced access to financial resources are essential for overcoming current
challenges. Ultimately, the research offers recommendations for strengthening policies that
support a sustainable creative economy, ensuring long-term socio-economic benefits.
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INTRODUCTION

The creative economy plays a crucial role in driving sustainable national
development by contributing to economic growth, job creation, and cultural diversity.
As a sector encompassing industries such as art, music, fashion, and digital media, it
fosters innovation and entrepreneurship, which are essential for achieving long-term
sustainability. Research indicates that the global creative economy has seen robust
growth, with projections suggesting it could account for up to 10% of global GDP by
2030 (UNCTAD, 2021). This sector not only boosts export potential but also creates
new opportunities for countries to strengthen their soft power through cultural export,
as seen in regions like Southeast Asia where digital platforms facilitate the
international reach of local creative products (ASEAN, 2021). In emerging economies,
such as Indonesia and the Philippines, creative industries are contributing
significantly to GDP and employment, particularly through digital tools that enable
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entrepreneurs to connect with global markets (UNCTAD, 2021). However, challenges
remain, such as the lack of cohesive policies, intellectual property protections, and
access to financing, which can hinder the full potential of the creative economy (Sioson
& Korwatanasakul, 2021). Addressing these barriers is essential to ensuring that the
creative economy can continue to be a driver of sustainable development and inclusive
growth, especially in the post-pandemic era, where digital transformation is
accelerating across industries.

The creative economy has been increasingly recognized as a significant
contributor to national development, particularly in terms of Gross Domestic Product
(GDP) and employment. In Indonesia, the creative economy sector's contribution to
GDP in 2024 is projected to reach a substantial 55.65%, with a value added of
approximately IDR 749.58 trillion. This growth has been driven by key subsectors such
as culinary, fashion, and crafts, which are central to both domestic and international
markets. The export of creative goods also plays a crucial role, with the sector reaching
USD 12.36 billion by mid-2024, showing a 4.46% increase compared to the previous
year. Among the highest contributing subsectors in exports are fashion and crafts,
which significantly outperform other creative sectors. Additionally, the creative
economy supports millions of jobs, reinforcing its importance in providing sustainable
livelihoods and fostering innovation within the economy (Kemenparekraf, 2024;
Wibisana, 2024). The growth of the creative economy is not only vital for enhancing
Indonesia's economic resilience but also for shaping the future of employment
opportunities, especially for young entrepreneurs and creatives. These developments
underscore the importance of integrating the creative economy into national
development planning, ensuring that it continues to play a pivotal role in sustainable
economic growth.

The object of this research is to explore how the creative economy can be
integrated into sustainable national development plans, with a focus on its
contribution to both GDP and employment. The previous discussion highlighted the
significant role of the creative economy, particularly in Indonesia, where it contributes
55.65% to GDP, driven by key sectors such as fashion, culinary arts, and crafts
(Kemenparekraf, 2024). This research will investigate the mechanisms by which the
creative economy can align with national development goals, examining the impact of
governmental policies, international trade, and innovation within creative industries.
The study will focus on creative subsectors that have shown the highest growth rates
in export markets, such as fashion and crafts, which account for the largest share of
creative exports (Wibisana, 2024). Furthermore, the research will explore the potential
for these industries to provide job opportunities and foster entrepreneurship,
particularly for youth and marginalized communities. Previous studies have shown
that government support and policy frameworks are essential for optimizing the
potential of creative industries (Suryanto, 2021). In addition, challenges such as access
to finance, intellectual property rights, and digital transformation in creative
industries will be explored, particularly their impact on sustainable growth (Ramdani
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& Wibisono, 2022). By analyzing current trends and best practices, this research aims
to provide recommendations on how the creative economy can be more effectively
integrated into national development plans, ensuring its continued contribution to
both economic resilience and employment.

A significant phenomenon in recent years is the growing recognition of the
creative economy as a driver of sustainable national development. In Indonesia, this
sector has gained prominence due to its substantial contribution to GDP and
employment, with projections indicating it will generate IDR 749.58 trillion in value
added in 2024, constituting 55.65% of the national GDP (Kemenparekraf, 2024). The
rapid growth of industries like fashion, crafts, and culinary arts has positioned the
creative economy as a major player in both domestic and global markets. With the rise
of digital platforms, these industries have experienced a surge in exports, particularly
in sectors like fashion, which account for a large portion of the country’s creative
exports (Wibisana, 2024). This shift is a direct result of the growing integration of
digital technology, which has allowed creative entrepreneurs to access international
markets and connect with consumers globally (Suryanto, 2021). However, challenges
such as limited access to finance, intellectual property rights issues, and the need for
stronger policy support still hinder the full potential of this sector (Ramdani &
Wibisono, 2022). These obstacles must be addressed to ensure that the creative
economy can continue to contribute to the country’s long-term economic resilience and
employment generation. Moreover, the COVID-19 pandemic has highlighted the need
for more sustainable business models within creative industries, which are highly
vulnerable to global disruptions (Lestari, 2021). As such, this research aims to explore
how government policies and digital transformations can help strengthen the role of
the creative economy in national development, focusing on the sectors that have
shown the highest growth potential and export opportunities.

Despite the increasing recognition of the creative economy's contribution to
national development, significant research gaps remain. While studies have
recognized the sector's role in boosting GDP and employment, such as Indonesia's
projected 55.65% contribution to its GDP in 2024 (Kemenparekraf, 2024), there is a lack
of research on comprehensive frameworks for integrating these industries into
sustainable development plans. Existing research often focuses on specific issues like
digital transformation or export opportunities (Suryanto, 2021), without offering
cohesive policy recommendations or strategies for long-term sustainability (Purnomo
& Astuti, 2023). Additionally, while the creative economy's potential to create jobs is
widely acknowledged, there is limited exploration of which specific creative
subsectors are most resilient, especially in the post-pandemic recovery phase (Utami
& Wibisono, 2022). Moreover, challenges related to financing and intellectual property
rights, which are crucial for innovation in creative industries, have not been
adequately studied (Dewi, 2023). As the digital landscape evolves, few studies have
examined the intersection between digital technology and creative industries in
fostering sustainable business models (Fadillah & Purnama, 2022). These gaps
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highlight the need for more focused research on how creative industries can be fully
integrated into national development plans with a focus on addressing policy,
financial, and technological challenges.

METHODOLOGY

The research methodology for exploring the integration of the creative economy
into sustainable national development will adopt a qualitative approach, enabling in-
depth exploration of the roles and challenges faced by various stakeholders. This
includes conducting in-depth interviews, case studies, and analyzing policy
documents to gather comprehensive insights from government officials, creative
industry practitioners, and local communities. Primary data will be collected through
interviews and direct observations, while secondary data will include literature
reviews, government reports, and industry statistics. This approach is particularly
effective for capturing the lived experiences and diverse perspectives of those involved
in the creative economy (Astuti & Nugroho, 2023). Thematic analysis will be used to
uncover patterns related to policy impacts and industry practices, while a SWOT
analysis will assess the strengths, weaknesses, opportunities, and threats regarding the
integration of creative industries into national development plans (Sutrisno &
Haryanto, 2023). Additionally, policy analysis will evaluate the effectiveness of current
government initiatives aimed at fostering the creative economy (Ramdani & Wibisono,
2022). This methodology will offer a comprehensive understanding of how the creative
economy can be better supported and integrated into the broader national
development framework.

RESULTS AND DISCUSSION

The creative economy has shown considerable potential in contributing to
sustainable development, particularly through sectors such as arts, design, digital
technology, and creative tourism. The arts sector, including both performing and
visual arts, serves not only as a cultural asset but also contributes to the economy by
preserving cultural heritage and promoting sustainable practices (Hastuti & Fajrin,
2023). The design industry, especially when focused on sustainable design solutions,
contributes significantly to reducing environmental impact while promoting
innovation in fashion, architecture, and product design (Alamsyah & Cahyani, 2022).
As sustainable design becomes increasingly popular, the creative economy plays a
vital role in fostering eco-consciousness within both industry practices and consumer
behavior (Anwar & Darmawan, 2023).

Furthermore, the digital technology sector is instrumental in driving the
creative economy by providing new tools for creative expression, education, and
business growth. Digital platforms enable creative entrepreneurs to expand globally,
offering access to new markets and facilitating the sharing of cultural and creative
works across borders (Suryani & Aryanto, 2024). The adoption of digital technology
not only stimulates economic growth but also supports environmental sustainability
through virtual arts, digital exhibitions, and reducing the carbon footprint associated
with traditional business models (Sutrisno, 2023).
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Creative tourism, which blends cultural engagement with travel, also presents
a robust opportunity for sustainable development. This sector generates income while
promoting local culture, empowering communities, and preserving indigenous
traditions (Wibisana & Yuliana, 2023). Through creative tourism, destinations can offer
unique experiences that foster environmental and social sustainability, benefiting both
the local economy and the global tourism sector. The combined impact of these
creative sectors contributes significantly to long-term, inclusive, and sustainable
development goals.

Challenges in Integration of the Creative Economy

Integrating the creative economy into sustainable national development plans
faces several challenges, particularly the lack of robust policy support. Despite its
potential, creative industries often struggle with insufficient governmental attention
and inadequate policies that fail to address sector-specific needs (Wahyuni & Pratama,
2023). For instance, the absence of clear regulatory frameworks for intellectual
property rights and limited access to financial support hinder the growth of creative
entrepreneurs, especially in emerging markets. Moreover, policies focused on other
sectors, like agriculture or manufacturing, often overlook the unique dynamics of the
creative economy, leading to a lack of targeted support (Sari & Sudrajat, 2023).

Another significant challenge is the disparity in market access, particularly
between urban and rural areas. While creative businesses in urban centers benefit from
better infrastructure, networking opportunities, and access to global markets, their
rural counterparts face significant barriers to entry. These barriers include limited
internet access, lack of technical support, and inadequate marketing channels
(Mulyana & Fadila, 2022). Such inequalities create a divide, preventing the creative
economy from fully contributing to national development in an inclusive manner.
Furthermore, there is a pressing need for platforms that can connect rural creative
enterprises to broader markets, ensuring that the benefits of the creative economy
reach all regions equitably.

Lastly, the development of human resources (HR) within the creative economy
remains a significant challenge. Despite the growing demand for skilled workers in
creative sectors like design, digital arts, and content creation, there is a notable lack of
education and training programs tailored to these fields (Rahayu & Wulandari, 2024).
The gap between the skills required by the industry and the qualifications of the
workforce creates a bottleneck that limits the sector’s growth. To address these
challenges, both government and private sectors must invest in targeted policies,
infrastructure development, and education initiatives to build a skilled workforce
capable of driving the creative economy forward.

Case Studies and Best Practices

Several countries have successfully integrated the creative economy into
sustainable development strategies, with particular success in Scandinavian countries
such as Sweden and Finland. These nations have long recognized the importance of

YUME : Journal of Management, 7(3), 2024 | 1659



Integrating Creative Economy in the National Sustainable Development Plan....

creativity in driving economic growth while simultaneously ensuring social and
environmental sustainability. In Sweden, for example, the government has created a
supportive ecosystem for creative industries by providing access to grants, tax
incentives, and fostering collaborations between businesses and cultural institutions
(Kristianto & Maulana, 2023). The result is a thriving sector that contributes
significantly to GDP while promoting environmental awareness and social inclusion.
Sweden's policies also emphasize sustainable innovation, where creativity meets eco-
friendly design and technology, ensuring long-term economic and environmental
resilience (Hidayat & Riawan, 2024).

Similarly, Finland's approach to integrating the creative economy is focused on
education, innovation, and collaboration. The Finnish government has invested
heavily in creative education and skill development, aligning with the country’s
national innovation system (Fahmi & Abdurrahman, 2023). Finland’s creative
industries thrive due to strong institutional support, including funding for digital and
creative ventures, and its emphasis on fostering international partnerships. This
comprehensive approach has led to Finland being recognized as a global leader in
creative entrepreneurship, with the sector contributing to both economic growth and
cultural development. Finland’s success highlights the importance of a strategic,
government-led approach to fostering creativity in the economy, where the emphasis
is not only on economic returns but also on societal well-being (Sutrisno & Firdaus,
2023).

In developing nations, such as Indonesia, there are growing efforts to replicate
these best practices. For example, Indonesia’s Ministry of Tourism and Creative
Economy has introduced several initiatives to support creative entrepreneurs, such as
funding programs and the establishment of creative hubs (Yuliana & Taufik, 2023).
These initiatives aim to bridge the gap between local creatives and global markets,
encouraging innovation and promoting cultural heritage while ensuring
environmental sustainability. However, challenges remain, particularly in policy
implementation and access to resources, which need to be addressed to ensure the full
potential of the creative economy is realized in the region.

The Role of Government and Public Policy

Government plays a pivotal role in fostering the growth of the creative economy
by creating and implementing policies that promote sustainable development. In
many countries, policies for the creative economy are often fragmented or
inadequately supported, leading to challenges in fully realizing its potential. Effective
public policies should not only address economic growth but also encompass social,
cultural, and environmental sustainability. In Indonesia, for instance, the government
has developed several initiatives aimed at promoting creative industries, such as the
establishment of the Ministry of Tourism and Creative Economy. However, despite
these efforts, there are still significant gaps in policy implementation and coordination
across sectors (Hendrawan & Firdaus, 2023).
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The current policies are often criticized for their lack of a clear, comprehensive
framework that integrates creative industries into broader national development
goals. For instance, the absence of specific tax incentives and intellectual property
protections for small creative businesses limits their ability to grow and thrive
(Wahyudi & Septian, 2024). Furthermore, the allocation of government funds is often
skewed toward traditional industries, leaving the creative sector with limited financial
support. This imbalance in policy allocation restricts the growth of the creative
economy, which is already struggling to compete with more established industries in
terms of resources and access to market opportunities.

In order to strengthen policies that support a sustainable creative economy;, it is
essential to focus on several key areas. First, the government should enhance policy
coordination to ensure that creative industries are integrated into broader economic
development plans. This can be achieved through the creation of a national creative
economy strategy that aligns with long-term sustainability goals (Arista & Hadi, 2023).
Second, targeted financial support, including grants and subsidies, should be
provided to creative entrepreneurs, particularly those in underdeveloped regions, to
ensure equitable access to opportunities. Third, intellectual property laws should be
improved to protect the rights of creators and incentivize innovation (Putra & Wira,
2023).

Additionally, the government must invest in capacity building and skills
development programs to bridge the gap between the supply of skilled workers and
the growing demand for creative talent. This can include strengthening the link
between education and industry needs, providing specialized training, and fostering
collaborations between universities, businesses, and governmental agencies. Finally,
there should be a focus on digital transformation and the integration of technology
into creative industries, allowing small businesses to reach global markets more
effectively (Aminah & Sutrisno, 2023).

In conclusion, integrating the creative economy into sustainable national
development plans presents both significant opportunities and challenges. The
creative economy has the potential to drive innovation, create employment, and
contribute to GDP growth while promoting social and environmental sustainability.
Sectors such as design, digital technology, tourism, and the arts play a crucial role in
fostering creativity, generating economic value, and enhancing cultural heritage
(Kristianto & Maulana, 2023). However, the integration process faces challenges such
as inadequate policy support, unequal access to markets, and a lack of skilled
workforce (Wahyudi & Septian, 2024). Moreover, the gap in policy implementation,
coupled with insufficient financial resources, prevents creative industries from
reaching their full potential (Aminah & Sutrisno, 2023). To address these challenges, it
is essential to establish clear and coherent policies that align with sustainable
development goals, ensure equitable access to resources, and promote human capital
development (Arista & Hadi, 2023). Further, lessons from countries like Sweden and
Finland, which have successfully integrated creative industries into their economic
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strategies, demonstrate the importance of robust policy frameworks, innovation
ecosystems, and education systems (Hidayat & Riawan, 2024). Thus, to unlock the full
potential of the creative economy, governments should invest in capacity building,
digital transformation, and inclusive policy measures that support both economic
growth and social equity.

CONCLUSION

In conclusion, transparency plays a crucial role in building brand loyalty in the
digital age. As consumers become more discerning and informed, they increasingly
expect brands to be transparent about their products, services, and business practices.
Ethical marketing practices, which include honesty, fairness, and social responsibility,
are essential for establishing consumer trust and fostering long-term relationships. The
findings of this study suggest that brands that prioritize transparency and ethical
considerations in their digital marketing strategies are more likely to retain loyal
customers and enhance their reputation in a competitive marketplace. In light of these
findings, businesses are encouraged to adopt greater transparency in their marketing
communications by providing accurate and easily accessible information to
consumers. Additionally, companies should actively promote ethical business
practices, particularly in the areas of data privacy, product sourcing, and customer
relations, to align with consumer expectations and values. For future research, it is
important to explore other dimensions of ethical marketing, such as the impact of
social media marketing on consumer perceptions, and how ethical practices can be
integrated into business models across various industries. Understanding these
aspects will further enrich the academic literature and provide valuable insights for
businesses looking to adapt to the evolving digital landscape. Ultimately, by
embracing transparency and ethical marketing practices, businesses can not only build
trust and loyalty but also foster positive brand perceptions that will benefit them in
the long run.
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